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Hape Grows its Natural and Eco Collection

January 1, 2010 (Sherwood Park, AB, Canada) --- Mobilizing its expertise in working with
natural wood and sustainable bamboo, Hape is announcing a lineup just shy of 100 new
high quality products for 2010. This is a remarkable achievement for this emerging
company.

“Every brand within our family of brands has double-digit introductions,” says Maggie
Qiu, Managing Director of North American sales and distribution. New packaging and
wrap-around retail support materials are also available to help build brand awareness.
“Our goal is to have children experience the value of playing with our classic toys from
infant through their early school years,” she adds.

That means introducing more products for children at younger age ranges and in
different toy categories as they grow older. In addition to a terrific number of new
products, all 95% will be shipping in the first quarter.

See below for details by brand. Suggested retail prices are listed in parentheses.
Educo® Marks its 26" Year with 50 New ltems

Educo boasts 50 new items, entering into puzzle and music categories plus establishing
an entire range of dollhouses and accessories. Large scale and accessory products also
are growing with focus on kitchen and vehicle play.

Employing Hape’s expertise in puzzle manufacturing, the new 7-piece
Educo puzzle range features high quality Russian birch combined with
silk printing using non-toxic German paint. The affordably-priced
knob, peg and chunky stand-up puzzles have delightful illustrations
that are certain to please the eyes of youngsters. The chunky knobs
on the Fruit Picnic Basket Puzzle ($8.95) helps toddlers put three
colorful fruits “in” or “out” of the basket.

Introducing music to children at a young age is also a priority for Educo.
The seven-piece all-wood line with lifestyle colors lets children
experiment with sound by pounding, tapping, shaking, clapping, and ,
even whistling. The Early Melodies Wooden Drum ($24.95) boasts triple ¢ ¢
play value with both sides ready for pounding while it includes
beads inside for shaking, too.

Long known for its role play items, Educo continues to expand its
kitchen, vehicle and construction themes. Unique in wood, My
Backyard BBQ (SRP $119.95) is a realistic charcoal grill with a hood
that moves up and down, reversible grill top, collapsible side table
and even wheels - just like the real thing.
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Educo’s infant and toddler category launched in 2009 now has 14 < @
new additions for 2010. Bright rainbow colors and patterns add to l/ E b

the fun of block building and train play with the 17-piece Fantasia ‘ \, i @“‘ @
Stacking Block Train ($29.95) with blocks made of maple. ;y e

Educo is preparing for the real estate market to boom for dollhouse
lovers with its foray into an entire Dollhouse category. The 11-piece
range boasts furnished and unfurnished dollhouses plus 7 rooms of
furniture, a pet set and two families of six. The Basic Dollhouse ($79.95)
with balcony is offered with options for additional furniture and families
of six competitively priced at $17.95 each.

Hape Announces a Range
That Responds to Growing Interest in Bamboo Toys

Bamboo games, creative play sets, vehicles and an innovative dollhouse range have
been merged to create a new Hape brand, complete with new packaging, retail
support and displays. The 25-piece premium brand is desighed to appeal to consumers
looking for good design, eco-friendly products and interest in a company’s social
responsibility.

Five popular games from the Bamboo brand have increased in size

and been repackaged, including Pandabo ($24.95), a balance game
while the Dollhouse range now includes the Bamboo Sunshine

Dollhouse ($229.95) with a working solar panel and seven rooms of e~
bamboo furniture and a family of seven ($24.95). j}é @7}"

More New Puppet Friends and Puzzle Options from Beleduc

In 2010, the Beleduc range grows with six games all with new

stunning blue and white packaging. One of the games, : :»j:;

WhatZizz ($19.95), is a unique guessing game that tests a player’s .

ability to determine a familiar object through a reflective base.

In addition, four jigsaw puzzles, five new hand glove puppets ¢

and ten wall panels round out the Beleduc offering. s e
-r

Company Background
Hape brands are sold through its network of specialty retail and school supply stores and
catalogs in over 40 countries. They have won numerous awards from prestigious
independent toy testing groups for toy design, quality and safety.

More information may be found at: www.hapetoys.com

For information, call:

Robin Lehnert

HaPe, Intl., Inc.

912 Ash Street, 2nd Floor
Sherwood Park, AB
Canada T8A 2G1

Phone: (262) 227-8949
Email: robin@hapetoys.com
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